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PLATINUM AND GOLDTO
ATTRACT TOURISTS

The Hon’ble Chief Minister of Tamil Nadu Dr. Kalaignar M Karunanidhi presented Tamil Nadu Tourism’s Platinum Card to Bharatnatyam
dancer Ms. Shobana Ramesh and film director Mr. § P Muthuraman during the inaugual ceremony. The card offers 10 to 20 percent
discount at all Tamil Nadu Tourism hotels and for all of their tours. The amount of this discount is dependent on the season, duration and
destination of the tourist’s travel.

THE T1omil Nadu Tourism Development Corporation has
launched the platinum and gold card fo attract tourists to the
state’s hill resorts. The initiative was launched by the Chief Min-
ister at the Secretariat on July 9 earlier this year.

The cards come with different price fags and varying life
spans. The platinum card costs Rs. 5000 compared to the Rs.
1000 price tag of the gold card. But, the price reflects the
lifespan. While the platinum card is valid for 10 years, the gold
card has a life of merely three years.

Those who possess these cards can avail of a 10% discount

in room rents for three days at all Tamil Nadu Tourism hotels
during the summer season. On the other days, a reduction of
20% is offered.

The department (Tamil Nadu Tourism) has 55 hotels in the
state and these new cards can be used in all. This move has
come dafter an increase in occupation from 50% to 60% in the
last two years.

Pre-launch marketing programmes were also conducted by
the corporation on the Marina and the Besant Nagar beaches,
aimed at the senior citizens and morning walkers/joggers.
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TOURIST-FRIENDLY
AUTORICKSHAWS

HAGGLING with auto drivers is ac-
cepted as being part and parcel of the
experience of fravelling in the autorick-
shaw. If one is new fo this experience,
it can be both eye-opening as well as
unnerving. What more, the auto is the
preferred mode of transport for all those
who do not wish to sweat it out in the
buses.

A ride in this characteristically Indian
mode of transport is an experience by
itself for all those visiting India. But, this
experience can be clouded over by an
unfriendly auto driver. Communication
can become a problem if a language
barrier exists and one never knows what
an acceptable fare readlly is. The me-
fer is another feature considered highly
endangered or even extinct by many.
Though failure to use the meter is a le-
gally punishable offence, it has become
the norm and drivers who volunteer to
charge by the meter are often greeted
with raised eyebrows and suspicious
glares.

Tamil Nadu Tourism to the rescuel

The Tamil Nadu Tourism has trained
39 autorickshaw drivers in Chennai to fa-
cilitate ‘tourist friendly’ rides in the three-
wheeler. The meter’s dwindling numbers
is also being boosted with these 39 driv-
ers having vowed fo charge only as per
the meter and not a penny (or in this
case, paisel) more,

The characteristic yellow and black
of the auto is also all set to disappear as
these ‘tourist-friendly’ autos have been
depicted with a different colour cod-
ing. The autos have been splashed with
a shade of pale yellow, known by the
regal sounding ‘ivory’. The words ‘fourist-
friendly” is also painted in big, bold letters
across the auto to catch our eye.
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Auto drivers have been frained to
greet their customers with an inviting
smile and say ‘thank you’ and ‘sorry’ as
and when appropriate, inviting many
congratulations and pleased smiles. In
fact, this sudden change has prompted
regular commmuters to offer extra charge
as a reflection of their pleasure. Yet, the
drivers stick fo their word and refuse with
a polite ‘thank you’, words still foreign
to their tongue. These drivers have also
been taught to commmunicate effective-
ly about the heritage sites in and around
their areas in order to help tfourists find
their way around the city fown.

With the success of this endeavour
reflecting in the appreciation of the trav-

ellers, Tamil Nadu Tourism plans to con-
duct such training programme for more
auto drivers in other parts of the state as
well.

In a nutshell, Tamil Nadu Tourism is
aftempting to transform the autos and
their drivers info a moving encyclopae-
dia of the area with the ability to impart
this knowledge. We can soon expect our
khaki-clad drivers to have tourist spots at
their fingertips and English pleasantries
and must-know sentences in their vo-
cabulary. Our autos are going o be a
platform for us to show the world what a
beautiful state we live in.









enChanting
tamil nadv

ﬂh.:p.e.ﬂ.u.-.a -.-wa.,ul%

ULTIMATE PUBLICITY

Tamil Nadu Tourism uses the beach o propagate fours, cards

THIRUVANMIYUR’S daily evening walk-
ers and joggers were pleasantly surprised by
Tamil Nadu Tourism’s new promotion drive. A
normal Wednesday evening soon became
out of the ordinary when all the big guns of
Tamil Nadu's Tourism Department landed on
the Valmiki Nagar beach to hand pamphlets
out to the public.

Tourism Minister Mr. N Suresh Rajan, Tour-
ism Secretary Mr. V Irai Anbu and Tamil Nadu
Tourism Chairman Mr. Sanwat Ram distriouted
colourful pamphlets while pilgrimage pack-
ages, student tours and infer-State trips were
also available.

Such drives were conducted earlier at the
Marina beach, the Besant Nagar beach and
Natesan Park, Mylapore before the campaign
in Tiruvanmiyur. This particular campaign was
in association with East Coast Walker’s Associa-
fion, the group which maintained the walkers’
road et al in the area. Another such campaign
is also planned at theyPalavakkam beach.
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